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I'enepanvuwiii Oupekmop
00O «Hccneoosamenvckasn epynna « Mngpomatiny

O pedTHHrax MApKeTHHIOBBIX KOMIIAHUH

B mnocnennee Bpemsi HamM 3aKa3yMKH pPEUIMIM oOpamiaTh BHHUMAHUE Ha HAJIWYHE
KOMITAHUU B Pa3HOro pojaa pedThHrax. IIOHATHO, YTO HMKAaKue PEUTUHIU HE JAl0T rapaHTHU
3aKa34MKy Ha [0JIy4€HUE KaYECTBEHHOI'O UCCIIEJOBAHMSI.

Ho, wnanpumep, BOb B coctaB 3asBKM Ha Yy4yacTHe B IPEABAPUTEIHBHOM
KBaJM(PHUKALIMOHHOM OTOOpE Ha MPABO 3aKIIOYEHUS JOIOBOPOB OKA3aHUS YCIYT MO MPOBEACHUIO
MapKeTHUHIOBBIX  MCCIEJOBAaHMW  BBeN  cieayromuid  OyHKT — «CBuzeTenbcTBO(-a)
CHELUATU3UPOBAHHBIX PEHTUHIOBBIX areHTCTB O MPUCBOCHUN PEUTHHTaY.

[TompoOyeM pa3zoOpaTbcs, 4YTO K€ TPOUCXOAWT HA CaMOM Jellieé C pPEHTHHTaMu
MapKeTUHToBbIX KommaHuil. Tem Oonee, yro kommanus «MH}omaiiH», Kak Jpyrue Hamu
kotern u3 accouuanuu [IPOMMAP, 3aHMMaioT [0BOJIBHO Y3KYI0 HHIY MapKeTHUHIa —
U3y4YeHHE PHIHKOB MPOMBIIUIEHHON POy KIUH.

Camoe wu3BECTHOE pEUTHMHIOBOE areHTCTBO OJkcnepT PA  yxke [0OBOJNBHO JaBHO
IPEJICTaBIsIET PEUTUHI KOHCAJITHHIOBBIX KOMIIAHMN pas3HbIX mpoduieil. OCHOBHBIM
Moka3aTeieM, Kak B JIpYTMX pEHTHHrax 5TOr0 AareHTCTBa, SBISETCS OOBEM BBIPYYKH B
npoutenuem rony (https://raexpert.ru/rankingtable/consult/2016/tab07/).

CKpUHIIOT HIDKE JaeT mpeacraBieHue o 10-Tu Hambojee KPYMHBIX KOMIAHHM 3TOTO
peUTHHTa, IPU 3TOM MapKETHHIOBbIE KOMITAHUU COCEACTBYIOT ¢ PR-koMmanusamu.

IIIRAEN

Houcantwar 8 obn:
I:T|:I ATETMYECKHI KOHCANTAHT

KoHCanTWHr B 0GNacTh MmapkeTHra u PR

MY Fpynns KOMOaHERE f orMnaHR e Bripyuka 23 2016 rog (Teic, pybnes)
1 "MMA-toHCaATIHC 340 119
2 "AnesHc KoHCanTWHE MHEECTMEHT Coynn” 236 055
3 DOWE (Direct Design Yisual Branding) 45 110
4 "Tewapt" 44 390
5 "ADH-Avaur" 40 006
6 "H3O Uentp" 32359
7 Swiss Consulting Partrers 30950
8  "LeHTp HEZSBMCMMOR 3KCNepTHEEl COOCTEEHHOCTK" 19 853
9 "AreHTcTEo MNMPOMEIUNEHHOA FMHBopra09" 16 304
10 "Borepua” 15 589

B oarToii geciaTke TONBKO TpU KOMIIAHUMM 3aHUMAIOTCS MCCIEHOBAHMAMM DPBIHKA
IPOMBIIUIEHHON NpoAykKuuu — TekapT, AreHTCTBO MpPOMBIIIJIEHHOW UWHpOpMauuu H, ¢
HEKOTOphIMU oroBopkamu, HIO-umeHTp (3T0 Bee-Taku 00JbIlle KOHCAITUHTOBasE KOMIIAHHS).
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MA FDFgroup exeromno (GopMupyeT CBOW pPEUTHHT MapKETHHTOBBIX KOMIIAHWHA, OH
TaKXe COCTaBISETCS «HAa OCHOBE MH(POPMALIMU O FOJOBBIX 000poTax KoMnaHuit» https:/www.r-
trends.ru/netcat files/526/459/Rating_of MR_agencies_in_Russia 2017 by FDFgroup.pdf

B sToM cmnucke B MOAABIAIOMIEM OOJBIIMHCTBE — KOMIIAHUH, OCYIIECTBISIOLINE
KJIACCUYECKHE MCCIIEIOBAHUS MOJHOTO IMKJIA B PA3IHMYHBIX TOBAPHBIX KaTEropusx, 0e3 Kakoi-
a100 OTpaciieBOM crenuanu3aniy (B OCHOBHOM — H3y4YalOTCsl MOTpeOuTenbekue poiHKM). [lpu
9TOM 4acTh KOMIIAHUH CJIEAYET OTHECTH BCE-TAKU K KOHCAJIITUHTOBBIM.

MecTo B Bripy4xa za

Beipyuka 3a
Hazearue Komnaxu Py

Bripyuxa 3a

peimiHre 2014, mnn.pyG. 2015, mnm.pyG. 2016, maH.py6.
1 TNS 3188 3132 3361
2 AC Nielsen 254 2995 3178
3 GfK Russia 1633 1831 2757
K [ 4 Ipsos Comeon 2425 2185 2477
pyn He M I'u “ e a re HTCTB a y B Millward Brown A/R/M/I-Marketing 803 763 708
JaHuMarLnecs 5 i i - e
7 MAGRAM Market Research 148 178 233
MapKeTUHroBbiMu 8 FDFgroup 89 162 229
9 Tiburon Research 86 n7 191
nccnenoBaHuAaMM B 10 MACHM 170 i 7
POCCM“ 11 0+K 165 151 167
12 Dabpuka MapKeTUHra 93 18 153
13 Wanta Group 116 176 139
B cnucke npeacTaBneHbl KoMnaHum ¢ 4 P 204 150 134
ropoBkIM 0GopoTom Gonee 60 MH.pYo. 15 Online Market Inteligence’ 107 a2 126
n f 16 Validata 157 124 121
I'IthemnaHmn MARC, Bolwegieit B NPOLLNLIH 17 Top of Mind o a 107
peiTuHr, JaHHble 3a 2016 oTcyTCTBYHOT. ™ MapwerCens P a a7
19 Mix Research 143 82 84
20 AC-Consulting 95 73 83
21 HADA 65 82 78
22 PanocTs NoHUMaHKUA 74 63 72
23 Bojole Research 62 61 66
*Bea yHeTa BoIpyHKW 3apyDBeKHLIX KOMNaHAR, BXOSALLMX 8 Fpynny. -
Mecto B 2 : Bripyura 3a Bripyura 3a Beipyyxa 3a
paRTiHre e 2014, sanq.pyB. 2015, mne.py6. 2016, man.py6.
25 ATELIER 44 35 48
26 Profi Online Research 38 39 45
27 PALAP 32 a9 43
28 A NpakTika 20 37 4
29 MocarewrHhoph 16 28 41
Mpo4ywne areHTCcTBA, = o — -+ =
3 MARCS 34 29 M
3aH“M3|'O|.u“ecﬂ a0 Srnartberry Research 24 28 a4
33 ACU a3 wa 33
MapKeTUHIroBbIMU - = = = -
35 Wrcaiit MP 19 23 31
nccnenoBaHnsaAMn 3% BCGroup o, 54 29
37 In Depth 27 21 29
B 38 Mavie Research 40 28 29
CMMCKE rpeACTaBeHb! KOMI'.I‘EIHMM c a0 T T T L T 20
rogoesiM obopoTtom ot 10 go 60 mnH.py6. 40 Interactive Research Group 13 12 28
41 Onling Interviewsr HA 12 23
Mo kamnaHusm Symbol-Marketing, MuTtrens 42 MIN 50 34 22
MIY, Tekapt, lpudoH-3kcnept, COMCON s CAMMCIE WA i 21
i 44 CraHMaprer 24 22 20
Research, Bawkupoea n napTH%pb| u Exact 45 MarketUp 20 P 8
Poll, Boweaimm 8 npoLunbiil pPERTUHE, QaHHbIEe 46 Grianec Mopt 14 19 17
3a 2016 oTCyTCTBYIOT. 47 Analytics-Russia 29 22 18
48 InfoMine 12 14 14
Komnatua ONIX Management He Boluna & 21 ApORG = 13 i
: i e 5016 50 BETPA-MapkaTvH- 9 12 13
PeNTUHI B CBA3W C HW3KWM 060poTOM 3a 51 Ebnrian Consuiling r H 13
rog. 52 Touka Pocta 41 27 1
] Buanec u MapkeTaHr HA 12 11
54 Step by Step Hi 9 1
B coucke 54-x koMmMmaHWi peajbHO  3aHUMAIOTCS  UCCIIENOBAaHUSAMHU  PBIHKA
IIPOMBIINIJICHHOU OpoaAyKOHH — ((MOCBHGH.II/IH(i)OpM» (,Z[O HCOAaBHECTO BpeMeHI/I),
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«MapKeTHHTOBbIE M WHBECTHLIHMOHHBIE TpoekTh» (MMUII, Oomnbime opueHTHpOBaHHAs Ha
KoHcanTuHr), «busnec Ilopt», «MHbOMaliH» U, ¢ HEKOTOPBIMH OroBopkamu, Step by Step (B
OCHOBHOM TOTPEOUTEILCKUE PHIHKH).

CBoil peHTHHI MapKeTHHTOBBIX areHTCTB cO37aH KommaHueir MegaResearch. B Hem
JNEUCTBUTENBHO IPEACTABIECHbl B OCHOBHOM KOMIIAHMM, 3aHMMAIOIIMECS W3YYEHHEM DBIHKOB
IPOMBIIUIEHHON NPOAYKIIHH.

Kak yTBepknaercs Ha caiiTe, 3TOT peUTHHT «Hauboaee NOHbIl..., KOMOpbili OCHO8AH HA
PeanbHoOM onvime Kaxcoo2o azeHmcmea. Yem Oonvuie npoexmos nposena KOMNawus, mem oHa
sviute 6 pelimuneey (https://www.megaresearch.ru/companies).

q * ) MapkeTuHrosoe KpynHerLLMI Mara3uH roToBbIX UCCMeQoBaHMi | [HHbIl KatiHET e o
t I F @reHTCTBO =
21989 oruéroe o7 150 BeAyWNX areHTCTB Peructpauna

[naeHaq * PelTiHT MapKe THHMOBbIX areHTCTE

& PeWTUHr MapKeTUHIroBbIX areHTCTB

Hawndonee NonHbI# peATHHT MAPKETHHIOBbIX @reHTCTE B Chepe aHa NUTUKKU NPOMEILUMEHHBIX PEIHKOB W GU3HeC-
i peanbHOM ONbITE KaWO0ro areHTCciea efa |
0HO NMOCMOTPETE AeM0-BEpCHIO NKOGOr0 0TYETa, IME0 33Ka3aTh ero Ha 3TOM

caiTe.

YYacTue B peTUHr e 6ecnnathoe. [1na Havana CoTPYOHWYECTBa Bam Hy¥HO NO3BOHWTE Hallemy creLyanicTy no
TenedoHy +7(495)920-6198, +7(903)799-6121 uni HanmcaTb N0 3AEKTPOHHO# NoyTe Info@megaresearch.ru.

LLLE
Crpatuua 1nz 17 ) Mepeiith K 1 c E =

7121 2007 1373
[ a] - p—
m DZD Feseqaici =
i MapKeTUHroBoe I z:- e
w dFreHTCTBeO MAPKETHHIDBOE BreHTCTBO

TPAChSAL .
WCCRER0BHMI fropan mareion srorToTes | infarmation agoney

AreHTcTBo "MegaResearch” B2B Research INFOLIne
Mackea, 2007 r Mockea, 20041 Cankr-MeTepbypr, 19991
YCNYT W )
KpynHefLes MapKeTHr0B0E Mccnenoeanine poiHKoE Tematuqeckue HosocTu, PR-
arenTcTeo B Poccum v CHI. nojaepxka, OTpacneean NexHTa
» [IpoBENEHUE MBPKETUHI0BbIX .
3 HoBocTed, HadiHeTHoe
ucenenoBaHni

WCCnenoeaHne, [oToebe

Ha camom nene, peanbHBIN ONMBIT KOMIIAHUKM HanOoJee MOJTHO OTPaKEeH Ha caiiTe caMoif
KOMIIAaHUM, a B JAHHOM CJy4yae OIPEACISIONIUM SBISICTCS KOJUYECTBO WCCIICOBAHMIA,
peKIaMHpyeMbIX Ui Tpofaxku Ha caiite MegaResearch. A 310 nBe Oonbline pa3HULIBI,
MOCKOJIbKY PsJl areHTCTB 10 pPa3HbIM NPUYUHAM MPEKPATHIN COTPYIHHUYECTBO C ITOU
TUTOMIAIKON (MJTM COKpAIIAOT KOJIMYECTBO PEKIAMHUPYEMBIX 0030pPOB).

C npyroii cTOpOHBI, KOJTMYECTBO pa3MEIIeHHBIX paboT Ha caiite MegaResearch — mudpa
nykaBas. BoT, Hampumep, Ha BTOPOM MeCTe B 3TOM pelTtuHre — kommnanus B2B Research
(cBpimie 2000 uccnenoanwmii). Ho ecnu mocMoTpeTh BHUMATEIBHO, YACTH OTYETOB PEAIbHO HET
— «CPOK MPEeAO0CTaBICHHS OoT4YeTa: OT 12 110 15 paboumx mHE».

Jla u Hanwuue psiia «CBeXHUX» O0T4eToB MegaResearch Toxke BHyIIaeT OmMpee/ieHHBIC
COMHEHUS (CM. MO0 TIPEABIAYIYIO CTaThIO - http://www.infomine.ru/files/article.pdf).
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Komnanus Motton Pik mommia apyrum myTem, ee peWTHHI COCTaBJICH Ha OCHOBAaHHUH
NUCbMEHHBIX OT3BIBOB KJIIMEHTOB O KauecTBE pabOThl MapKETUHIOBBIX areHTCTB — «ueMm Oo.bule
PpeKoMeHOayuii Om KIUEeHmMO8, meM 6blule NO3UYUs MAPKeMUH208020 A2eHMCMBA 8 CNUCKEe».
https://www.pikmarketinga.ru/

Ota uaes KaxkeTcsl T0BOJIBHO 3/1paBOi, 0OIHAKO MPEJCTABISIETCS HENPABUIBHBIM OT3bIBBI
OT CEepbE3HbIX KIMEHTOB-KOMIAHWH MpHpaBHUBATh K HEOOJBIIMM U cpeAHuM ¢upmam. B
pesynbrare auuepsl «roHkm» MegaResearch u ['mamapker 3a mociieqHUE TOJT0Aa BBIBECHITH
0k0J10 100 OT3BIBOB OT MaJIOM3BECTHBIX KOMITAHU.

[Ipn 5TOM 4YacTh M3 HHUX HaIlMCaHA «IOJ KOMHUPKY», HAMPUMEP: «U3 MHONCECmBa
MAPKEeMUH208bIX A2EHMCME Mbl OCMAHOBUNU Haul 8blO0p Ha Komnanuu «I uoMapxemy. Ilpescoe
6ce2o, OauHblil 6bIOOP ObLT 00YCN06NEH meM, 4mO 6 Omeem Ha 3anpoc Mbvl NOIYUULU
unousuoyanvroe npeonodicerue. C Hamu 6vina npogedeHa Kponomiuedas paboma...».

TOIMN-50 mapkeTUHroebslx KomnadHwmii Poccum
PentumHr "Motton Pik" - 2017

MpeacTaENeHHEIE B 43aHHOM DERATHMHIE M3pKeTHHIOERIE areHTCTES - NMHOEepel MO K3aY4ecTEY Yonyr
B chepe MapkeTHHra, peanuvsvhIWKeE EBEeck CHNeKTH MAapKeTHHIOEBIX  Yonyr: MNpoesedeHee
MApKEeTHHIOEEBIX MCCNEA0BEaHKA (MpoaykTa, Gperas, WeH KEOHEYPEHTOE, PEIHES, NOoTpeGrTenam,
TOoO4YEK Npoaax), pazpatoTes GWMIHEC-MNaHoOE, CO303HME MapKeTHHIoBEoM CTRaTervk, BeIEOL
HOEBBIX MPOAYKTOE, BpeHA0E Ha PpeIHOK, EBeEICTDaveadre 3008k THEHER M3pKeTHHIOEBH
EOMMYHMEILWMA C KNMEHTaMK, MapKeTHHIOBBIF KOHCanTHHE,

FERTHMHIN cOCTa3eneH H3 OCHOE3HEK NMPooOEEPEHHEIE (FIHCbHEHHbIX:l OTZEIEOE KENHFMIEHTOE O K34H42CTER
pafdoTel M3apKeTHHMOERIXY aredTcTE. YHerM O0oneWwe peEKOFMEeEHA3ILKA OT KAWMEeHTOE, TEerM EBeILUE
MOZHUHMA M3pEeTHHroeOoro aredTCcTeEa B CKCKE.

OBHOBEAEHWE HHOOpH3LKFK ApoFcEoiniT  2XedHEEHDO W S3BWMCHT OT MOCTYMAAeHKA HOBRX
OTEIEOE OT KDMrlEIHMﬁ, EOTOPpRIE EOCAONBZOEBANKFICE MapEKeTHHCOBRIFEF YOOy rare.

HacToAWMA pERATHHD BENHOYasT K3k ERYMNHBIE M3pEeTHMHIOEERIS EORMO3HMKM, T3k W Hebonswere
KOMMA3HMKM, KESYSCTEEHHO OES3EIEIHIWKE MapKeTHHIOERIE YOOYyrk Ha TERPHMTORKEKM PoccHiFAckoil
Peaepaci ke,

PERTHHIN M3pEeTHMHIOERIX aredTcTe Motton Pik moMoxxceT BaM copMeHTHPOEaTeoA MW EBRIOpAaTh
Ay4HLIES MApPEETHMHIOEDS SredTCoTED ANA PelWeHHA ESLUMY EOPMAORaTHEHBIR 23834,

PazmMecTkTh 3A8Ch CBOHY HKOMOAHLHD

1 MegaResearch 26 CHcTerel adhdek THEHEIR TEXHONOMHEA
= MoMaprker 27 AMNTEMA

= Pyvconpoc 28 BCD

=+ AFEHTCTED MPOMBILLASEHHORE HMHGOpHaLHe 29 RESULT

= Step by Step S0 Lovalty Building

=] HaerremT KoHCanTHHD 21 1stepZmarket

7 DISCOYWERY Research Group 22 4SFormula

= IHoMaFH 33 ASRMSI-Marketing Millward Brown
=] TekapT 24 AdMosFear

10 CkadMapkeT 35 aFMC

11 SMARTBERREY RESESARCH 326 BCGroup

12 Concol =7 BEER

13 BZ2B Airwaves 28 Beorg Scan Center

14 MAR Consult 29 CESSI

15 MOST Marketing 40 De la Rey

Hcxons m3 BBIIEU3I0KEHHOTO, Ha3pesia sBHas HEOOXOIMMOCTh pa3pabOTKH pelThHTa
MapKETUHTOBBIX KOMIIaHHA, 3aHIMAIOIINXCSI IMEHHO MCCIICIOBAHUSMH PBIHKA IMPOMBIIUICHHON
npoayKuuu. B ero ocHoBe 0MKEeH OBITh KOMIUIEKCHBIN MOJIXO, OCHOBAaHHBI Ha HECKOJBKUX
napamMeTpax, a IMpelCTaBlIsieMble KOMIIAHUSAMHU ITOKA3aTeNU JOJDKHBI OBITH IPOBEPSIEMBIMH
(«TIpO3pauHBIMUY).

OHUM W3 TaKHX MOKa3aTeleH SBISIETCS TOJJ0Bast BBIPYYKa KOMITAHUH, OJTHAKO TPU 3TOM
HEOOXOIMMO YYHTBHIBaTb MMEHHO BBIPYUKY OT IMPOBEACHHBIX HCCleAOBaHMM. M3BecTHO, uTO,
HarpuMep, OCHOBHas JoJia BbIpyukn kommanHuii Texapt m MegaResearch (B2B Konuekr)
NPUXOAMUTCS KaK pa3 HE HA MApPKETUHTOBBIC UCCIIEIOBaHMSA, a HA APYTHE BUIBI I€ATEIbHOCTH.

KocBeHHBIM TMOKa3aTelieM MOXET OBITh KOJHYECTBO BBIMOJHEHHBIX MPOEKTOB (B
YaCTHOCTH, MOJATOTOBJICHHBIX M pa3MEIICHHBIX Ha calTax wuccinenoBanuii). OgHako ero
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BBISIBIICHHE  3aTPYJIHEHO, IIOCKOJIbKY HWH(OpPManmus Ha caiTtax pa3HOpedHMBas W MOIYac
«TI0JTyTIpaBAMBas» («CBEKECTh» MCCIEIOBAHUS YaCTO CKPBIBACTCS).

«MHu(pomaiiny nenana HECKOJIBKO pa3 MOMBITKH IMPOAHATM3UPOBATH PHIHOK MCCIIETOBAHUI
Ha OCHOBE KOJMYECTBEHHOrO Iapamerpa (pa3MelleHHble Ha caiiTax 0030phl), Hampumep,
http://www.infomine.ru/news/186.

B nmaHHOM ciywae MBI CTapaJiCh OTACIUTH IPOMBIIIICHHYIO MPOAYKLIHIO OT
NOTPEOUTETHCKUX TOBAPOB, OJHAKO CIIEAYET, KOHEUHO, OTPadOTaTh METOIUKY MOJICYETA, IIOTOMY
YTO €CTh PsAJl JUCKYCCHOHHBIX MOMEHTOB (HampuMep, YUUThIBATh JIM MCCIEIOBaHUSA 110 yCIyram
Y JIOTUCTHUKE).

[Toka3aTenb MOJyd4eHHBIX OJIATOAAPCTBEHHBIX OT3bIBOB TAaKXKE MOXKET CIYyXXHThb
JIOTIOJIHUTEIBHBIM ITapaMeTpoM olLeHKH. [IpaBaa crienyer yduThiBaTh 3T OT3bIBBI HE
KyMYJISITUBHO, a 3a KaJeHAapHbIi nepuoj. Y nenath moBbIIaTeNbHBIA KO3 ULIMEHT B ciaydae
MIOJTyYEHUs OT3bIBa OT KPYNHON KoMIaHuM (Hanmpumep, Haxondueiics B cnucke 2000 kommanuii
Poccun).

OdeHb MHTEPECHBIM MPEACTABISAETCS BBEIECHUE B PEUTHHI IOKa3aTelsl «IOBTOPHOIO
oOpalieHus 3akKa3zyuka uccieroBaHus». KOHEYHO, 3TO mpeanosiaraer JIOKyMEHTaJbHOE
MOJTBEPKJICHNE OT CaMOW KOMIIAHUH, TO €CTh YBEIHUYMBACTCS (AKTOP «IIPO3PAYHOCTH» B
pEUTHHTE.

S Hageroch, dYTo Acconuanus NpOMBIIUIEHHBIX — Mapketoioro (IIPOMMAP,
WWW.prommar.ru) y4reT BC€ 3TH MOMEHTHI MU pa3paboTKe HOBOTO KOMIUIEKCHOTO peHTHHIa
MapKETUHIOBBIX KOMIIAHWM, 3aHUMAIOLUXCS U3YYEHUEM PBIHKOB ITPOMBIIIJIEHHONW MPOAYKIIHH.




